
Connected packaging
survey 2024.

20 questions

2.954 responses
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Representatives of which industries took part in the Connected 
Packaging Survey 2023?
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FMCG / CPG

17.5%

Marketing/ 
Advertising / Media

13.5%

Automotive / Travel

9.7%

Retail

11.4%

Finance

9.1%

Construction / 
Property

8.5%

Utilities

9.6%

Hospitality / Leisure

9.7%
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Have you used Connected Packaging 
as a brand in the year 2023?

81.9%

In 2024, 81.9% of the total number of the 
respondents have already used Connected 
Packaging.
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What prevents the other 
from taking advantage of 
Connected Packaging

18,1% 

?
14.7%

14.7%

11.7%

11.7%

11.1%

9.3%

8.9%

Technology understanding 
missing

Not required for us

Not sure how to handle the data

We don’t know about it

Application knowledge missing

We are thinking about it but not 
ready yet

Too expensive
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The participants who already 
implemented Connected Packaging 
are using these following 
technologies the most:

37.3%

29.9%32.5%

QR Code

Both technologiesNFC Tag

QR Codes

NFC Tag

All of the above

37.3%

32.5%

29.9%
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If you do use Connected Packaging, 
why do you consider it important?

Inform about the product / marketing decisions

Data collection

Direct interactions with customers

Educate customers / share updates & information

16.5%

15.2%

14.8%

13.5%

The main benefits that 81.9% of respondents are looking to 
gain from Connected Experiences are:
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Data collection

Inform about the product / marketing 
decisions

Educate customers / share updates 
and information

It’s a sustainable way to connect with 
and educate customers

Direct interaction with customers

16.5%

15.2%

14.8%

13.5%

11.1%
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What’s the maximum you’d spend on 
a Connected Packaging campaign?

In 2024, respondents are ready to allocate bigger 
investment for the Connected Packaging - 33% would spend 
$15-30k and only 11% less than $15k. In 2024, 13% would 
spend $81k plus, whereas in 2023, 5% would spend that 
amount.



The data shows that companies and brands are increasingly 
spending more money on Connected Packaging and that the 
results of the campaigns are convincing.

co
nn

ec
te

d 
pa

ck
ag

in
g


su
rv

ey
 20

24

2024 2023

$15k-$30k

Less than $15k

$51k-$80k

>$81k

$31k-$50k

11% 13%

33% 32%

25% 39%

18% 17%

13% 5%
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Have you used or thought of using 
gamification in your marketing 
campaigns?

Gamification is the use of game thinking, game techniques 
and game elements in a non-game environment. The aim is 
to change behaviour, create involvement and transfer 
knowledge in a playful way.

of participants have already 
used gamification in their 
marketing campaigns.

of participants have thought 
about using gamification in 
their marketing campaigns.

48%
25%
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what type of gamification did you 
use?

What is your goal while using 
Gamification?

A traditional mobile game

A quiz

An AR game

34.6%

28.7%

26.8%

36.6%
Promote new 

product or service 27.3%
Gather phone 

numbers

25.1%
Gather emails

21.5%
Gather consumer insights 

for future campaigns
24.3%
Branding
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What do you see as the main drivers 
for connected packaging for your 
business?

4.7%

2.6%

3.2%

1.7%

2.5%

1.8.%

1.5%

1.5%

Dynamic pricing capability

Recalls management

Product/package recycling

Digital Product Passport compliance

Traceablity

Supply chain optimisation

Authentication/ anti-counterfeit

Consumer promotions
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What level of interest do 
serialised qr codes, allowing for 
individual traceability and 
personalised consumer 
engagement, have for you?

100%

0%
1 2 3 4 5

50%

25%

75%

39.8%37.6%
17.2%5.3%

0.1%
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Are you planning a Connected 
Packaging campaign in 2024?

88.4% of the participants are planning a campaign in 2024.

88.4%
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80.4% think that Connected Packaging will be increasingly important to the packaging industry in the next 
12 months and beyond.

19.6% are thinking that it won’t be necessary for the future. The most frequently mentioned reason was 
disinterest on the part of customers.

Reason for the rising importance:

It provides access to valuable data and insights

It will become the main route for communicating 
with customers

It’s a sustainable way to connect with and educate 
customers

Gamification and playable ads are valuable assets for 
engaging with young audiences

To give product information and recycling instructions

Due to legislation changes

It encourages customer loyalty

10.7%

10.4%

10.2%

10%

9.9%

8.1%

8%

It’s a fad which will pass

Customers don’t really use it , so I don’t see the 
value

In my opinion, it doesn’t work

It’s too expensive/ complex

24.3%

23.2%

21.4%

19.6%
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connected packaging and 
sustainability

Connected Packaging is attractive to help improve the 
sustainability credentials of your company. 77.6% of all 
participants agree with this statement. 

95.8% aim to increase their digital marketing spend for 
2024.

Less than 15k

$16-30k

$51-80k

>$81k

$31-50k

9.1%

33.8%

26.4%

17.4%

13.2%
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on a scale of 1 to 10, how important 
will connected packaging be to 
your business next year(2024)?

95.8% aim to increase their digital marketing spend for 
2024.
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100%

0%
1 2 3 4 5 6 7 8 9 10

50%

25%

75%

12%
23%23%

18%
9%6%5%1% 3%0.1%
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connected experiences investment 
expected to increase in 2024.co
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connecting brands 
with today’s audiences.
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